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Disclaimer
This report contains forward-knnjhmf rs`sdldmsr+ vghbg l`x ad hcdmshehdc ax sgdhq trd ne vnqcr khjd ƌok`mrƍ+ ƌdwodbsrƍ+ ƌvhkkƍ+ ƌ`mshbho`sdrƍ+ ƌadkhdudrƍ+
ƌhmsdmcrƍ+ ƌoqnidbsrƍ+ ƌdrshl`sdrƍ+ nq nsgdq vnqcr ne rhlhk`q ld`mhmf- @kk rs`sdldmsr sg`s `ccqdrr dwodbs`shnmr nq oqnidbshnms about the future, including 
ats mns khlhsdc sn rs`sdldmsr `ants sgd Bnlo`mxƍr rsq`sdfx enq fqnvsg+ oqnctbs cdudknoldms+ l`qjds onrhshnm+ dwodmchstqdr+ `md financial results are 
forward-looking statements. Forward-looking statements are based on certain assumptions and expectations of future events. The Company cannot 
ft`q`msdd sg`s sgdrd `rrtloshnmr `mc dwodbs`shnmr `qd `bbtq`sd nq vhkk ad qd`khydc- Sgd Bnlo`mxƍr `bst`k qdrtksr+ odqenql`mbdor achievements 
could thus differ materially from those projected in any such forward looking statements. The Company assumes no responsibili ty to publicly amend, 
modify or revise any forward looking statements, on the basis of any subsequent developments, information or events.





FLF ƊAn Overview



INVESTMENT PROPOSITION

Future Group, a retail pioneer, has evolved into a 
CONSUMER GOODScentric company with offerings across

Home

Our Parent ƊFuture Group
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Business Backed by strong retail infrastructure &  supply chain operations

Key Investors

Operates across
hypermarkets, convenience  
stores and home segment

Offers end to end logistics and
supply chain solutions to the Group

Caters to in store retail
Iinfrastructure including furniture, fixtures, ITetc

Focuses on Integrated branded fashion 
from design to distribution; with a 
portfolio  of brands in fashion space

Pure play integrated Food &
FMCG company with a portfolio  
of brands across categories

Fashion Food



INVESTMENT PROPOSITION

An integrated fashion company  

deriving its strength from

ÅFashion brands

ÅFashion distribution

ÅInvestment in fast growing fashion  

companies

100.0%
40% in FY17
(20%in FY16)

Dividend

16.4%
Industry leading SSG%
(8.6%in FY16)

17.5%
` 3,877 Cr in FY17
(̀ 3,300Crin FY16)

10.2%
` 365 Cr in FY17
(̀ 331Crin FY16*)

33.7%
` 60 Cr in FY17
(̀  45 Cr in FY16)

54.7%
` 2.4 per share 
(̀ 1.6 in FY16)

~50%
Debt to EBITDA 1.8 times
(3.4 times in FY16)

Same Store Growth Revenue EBITDA

PBT EPS Debt Reduction

FLF -Hmch`ƍr kd`chmf hmsdfq`sdc e`rghnm ok`xdq eqnl sgd gntrd
of Future Group
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FY17 Financial Performance

*FY16 EBITDA is without one time profit on sale of 
investment

Numbers are on standalone basis



INVESTMENT PROPOSITION

An integrated fashion company  

deriving its strength from

ÅFashion brands

ÅFashion distribution

ÅInvestment in fast growing fashion  

companies

PBT

13.4%
(13.3% in H1 FY17)

21.0% *

` 2,202 Cr in H1 FY18
(̀  1,820 Cr in H1 FY17)

Central SSG% Brand Factory SSG% FLF SSG %

Revenue Gross Margin EBITDA

FLF -Hmch`ƍr kd`chmf hmsdfq`sdc e`rghnm ok`xdq eqnl sgd gntrd
of Future Group
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H1 FY18 Financial Performance

Note:- all figures includes numbers of Lee Cooper business undertaking after netting off Inter -company transactions.
* Revenue growth is 23% adjusted for GST rates differentials in H1 FY 18

24.2%
(17.3% in H1 FY17)

14.8%
(13.5% in H1 FY17)

27.7%
` 94 Cr in H1 FY18
(̀  74 Cr in H1 FY17)

20.0%
` 803 Cr in H1 FY18
(̀  669 Cr in H1 FY17)

25.4%
` 212 Cr in H1 FY18
(̀  172 Cr in H1 FY17)



INVESTMENT PROPOSITION

A winning combination of both ƊHmch`ƍr hbnmhb e`rghnm aq`mcr `mc
popular lifestyle retail destinations
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FLF Retail Formats

A monopolistic player and daily 
discount family shopping destination 
offering much better customer 
experience than Factory Outlets

Inspired by Harvard Yale race, 
Scullers showcases an all- inclusive 
range for men, women and kids

Launched with the aim of 
delivering Fast Fashion to the 
young Indians

FLF Power Brands

A seamless mall and a department 
wxsvi glemr sjjivmrk e øgsqtpixi 
wlsttmrk i|tivmirgiù erh vixemp mr LH

Global Denim Brand, aspires 
to be a ` 1000 crore brand

The Largest Selling Plus Size 
Brand in the Country with PAN 
India retail presence

Highly fashionable and wide range 
of casuals and denims for young 
women

Focus on semi-casuals and one of 
the few players in the relaxed office 
wear category




