Investor Update

the plus size store

RAND FAGTORY

BEST BRANDS » SMART PRICES

i & Jhiiiilt

e L
o N
:
- H




Disclaimer F L F

This report contains forward-looking statements, which may be identified by their use of words like { g mb o
1fyqflkyitminetu-j dj o fo mjfiftj wof-ut fif @ & tp k4 f dt uut j t ebothér words of similar meaning. All
statements that address expectations or projections about the future, including but not limited to
statements about the D p n g b steatedy for growth, product development, market position, expenditures,
and financial results are forward-looking statements. Forward-looking statements are based on certain
assumptions and expectations of future events. The Company cannot guarantee that these assumptions
and expectations are accurate or will be realized. The Dp n g b oaxrtyal results, performance or
achievements could thus differ materially from those projected in any such forward looking statements. The
Company assumes no responsibility to publicly amend, modify or revise any forward looking statements, on
the basis of any subsequent developments, information or events.
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Q4 and FY2019: Highlights F L F

Business Update
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A Organized Trade show for Bangalore brands 2 Curato {19 to showcase { Mp pfdr vvarious { P d d b taprgse t 1,'
Brands. \

A Lee Cooper TVC campaign received ~7 million views on different social media platforms . Trade show organized
for Lee Cooper Apparel and Footwear received an excellent response.

1 Central and 5 Brand Factory stores opened during Q4, taking total count: Central to 44 and Brand Factory to 93.

Revenuesegmentation : Significant shift in share of business of brand factory by close to ~630 bps at full year

—— = —
FY19 49.9% 37.7% 12.4%
Q4 51.9% 34.8% 13.4%
H ©CGENTRAL M Dwmracrony I Brands2EBOsand
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Financial Update
Future Lifestyle Fashions business crossed Rs. 6,000 cr. gross revenue milestone in 2018-19

Basic EPSfor FY19 is Rs. 9.8

A

A

A Net Debt/ EBITDAratio further reduced to 1.4 from 1.6 in FY18

A Intrinsic EBITDAImproves by ~20 bps accounting for Brand Factory SOBimpact.
A

FLFL has delivered strong Revenue and EBITDAgrowth (~27.3% and ~26.0% respectively) during FY19 led by
Brand Factory stores and strong own ¢ s b operfotmance (YoY growth of ~36%during FY19)
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Deliverables 2 12t consecutive quarter of on -track performance

Area FY 17 FY18 FY19 Achieved
Revenue growth 17.5% 19.3% 27.3% 22%
' ' ' CAGR
EEIVIEES TIEIEn 9.4% 9.8% 9.8% 44 bps
expansion% expansion
Avg SSG of
0 0 0
17.7% 12.0% 8.7% S e
ROCE% 7.8% 11.7% 13.8% ~600 bps
expansion
Reduced
NEeéﬁ%ti/ 1.8 1.6 1.4 by 0.4
from FY17

Note:- all figures includes numbers of Lee Cooper business undertaking after netting off Inteicompany transactions.
# FLF SSG% is Central + Brand Factory SSG.
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Q4 FY19 e Financial Highlights

Central SSG% Brand Factory SSG% FLF SS®@6

(1%in Q4 FY18) (13.7%in Q4 FY18)

FUTURE
LIFESTYLE
FASHIONS

Revenue

" 1,381 crinQ4FY19

§ 29.0%

(4.8%in Q4 FY18) (C 1,071 crin Q4 FY18)

EBITDA

* 518 crinQ4FY19 | T 132 crinQ4FY19 * 34 crinQ4FY19 ©2.9inQ4FY19

(C 408 crin Q4FY18) (C 106 crin Q4 FY18) ¢ 27 crin Q4FY18) ¢ 1.1in Q4FY18)

Commentary:
A Revenue has grown by ~29%, driven by growth in brands, especially power brands and Brand Factory store addition
A Overall volume grew ~20%

A Brand Factory share of revenue moving from ~27% to ~35% in Q4 impacts absolute EBIDTA margin

___________________________________________________________________________________________________________________________________________

Note:- all figures includes numbers of Lee Cooper business undertaking after netting off Inteicompany transactions.
# FLF SSG% is Central + Brand Factory SSG.
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12M FY19 2 Financial Highlights FLF

Central SSO% Brand Factory SSQ% FLF SS@b

3 © 5,728 crin FY19

(10.0%in FY18) (15.8% in FY18) | (12.0%in FY18) | (" 4,498 crin FY18)

§ 27.3%

* 2,039 crinFY19 3 564 crinFY19 T 240 crin FY19 § *9.8inFY19

¢ 1,651 crin FY18)

C 448 crin FY18) 186 crin FY18) ¢ 6.6in FY18)

Commentary:
A Revenue has grown by ~27%, driven by growth in power brands, strong L2L growth of existing Brand Factory store and

overall growth of Power brands
A Overall volume grew ~28% i

A Brand Factory share of revenue moving from ~31% to ~38% in FY19 impacts absolute EBIDTA margin

Note:- all figures includes numbers of Lee Cooper business undertaking after netting off Inteicompany transactions.
# FLF SSG% is Central + Brand Factory SSG.
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Same Store Retail Sales Performance
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BRAND.NEW BEST BRANDS » SMART PRICES

Positive same store growth across Central and BFin Q4 FY19.

Note: *Q2FY19ssg adjusted for shift in festive days. # FLF SSG% is Central + Brand Factory SSG
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New Store Launches F L F
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© CENTRAL ERAND FAETORY
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TIMES CHANGE.
TRADITIONS ARE TIMELESS.

AWHOLE
NEW WORLD OF FASHION
AT
METRO

CENTRAL
OPENS TODAY

NEAR ESPLANADE STATION

Opened 1 store in Q4, Total Store Count is 44 Opened5 stores in Q4, Total Store Count is 93

Rajkot: Jan Prayagraj: Jan Mumbai: Jan

Kolkata: Feb
Indore: Jan Jabalpur: Feb
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